Introduction to Investor Relations

Tracey Pierce, Head of Equity Primary Markets, London Stock Exchange Group plc

What is Investor Relations?

Investor relations is the term used to describe the
ongoing activity of companies communicating with
the investment community. While the communication
that quoted companies undertake is a mix of
regulatory and voluntary activities, investor relations
is essentially the part of stock market life that sees
companies interacting with existing shareholders,
potential investors, analysts and journalists.

As this guide details, investor relations can take
many forms, for example, meetings with investors,
company news-releases, annual reports and
websites. The commonality however, is that each
of the communication tools that companies utilise
are designed to inform stakeholders about the
company, so that they can gain a greater
understanding about the company’s business; its
governance, financial performance and prospects.
This is not to say that the communication is just
one-way. Investor relations is a dialogue and is as
much about companies explaining their business to
the investment community as it is about
companies listening to the views and feedback
from that very group.

For many quoted companies, the dialogue will
begin in the pre-IPO phase, when the company is
profiling itself to what is often a new set of
potential investors. Once on market, the
communication continues with shareholders and
financial market commentators, as well as with
other potential investors.

Reflecting its nature to inform and update the
investment community, investor relations is very
much seen as a long-term, ongoing responsibility
rather than an activity that companies undertake
occasionally. With approximately 2,800 companies
on the London Stock Exchange’s markets,
competition for investor, analyst and media
attention is strong, with the risk being that un-
nurtured relationships and low, or even no visibility
with such groups, can result in a quoted company
having limited access to these audiences.

Why‘commit to investor relations?

Fundamentally, the remit of investor relations is not
only to create an awareness and understanding of
your company amongst the investment community,
it is also to help quoted companies gain access to
capital and achieve liquidity in, and fair valuation for
their shares.

Access to capital

The ability to raise capital and the ease with which
that capital is raised are often seen as key
measures as to how successful a company's
investor relations efforts are. Entering into a
dialogue and developing relationships with the
investment community over time so that its
participants become cognisant with the company
and its investment proposition is generally seen as
a worthwhile exercise when trying to achieve
efficient, cost-effective access to capital.

What Investor Relations is and who it is aimed at

07



OIS Al gw Tlg 5 S y20
Sz NS oo Lslg

Lo gles b el glacudld oy cuz &5 cwl (Jile GBS ale s Ll
oo ages blo)l a5 > 0 0,5 o 8 eolaiul 5,90 glaS e ezl b
Lly; cnl oass oo 5 (o LS Gl dled 5l (oS 5 eye j0 0ad b lalS Ll
oS o Jolas ()] j0 48 abl oo plems Sk Cudgzge 5l Sls 908 Lidu (6,154 k0 pu0

Dl g0 oualie oL 4oy, g o)1,F Judoe cogally ] 138 ey Lo s el Hlzlo b

093 4y |y ool Sl a8 ke s Loy, dosaly cnl yo 79 i Cdlae b
s AVl Ola)l5 e o8yl Ll lasl ohlaS b b olda (Jle Gl 4 05 o0
e 5 a5 (slbla)l byl 51 o o a5 el ine oy i3 ol laculosy
s g ol >yl aiied ol 4 oS 8 0 b, Shu, oMb gl S e ool
piz g Jlo o Slee (o e )l 4 G e S0 5 bt wily e lag]
Lils, el L3, oossdiy S ome 4 a5 wil atils oS, slagll
wloyu yozsl gl LIS 10 &)l s 0,lys Hla Jols g con S (55 ke e

Y N . . .o .- - .- ES . >

¢ plow adgl Bgy8 Sl L8 al> e jo s ol g Con cpl bS8 cpl 5l (LS sl
ogill (llaSalo s 1 gz 095 lp 1) 09> Jb 28 oS0 a5 Sl s
OIS alo s pl g (Jbo Ik (e cplows Glilo b bLIS ul Gl 5o 5 e gi oo

Al dlgs g4, (b o anlsl lisren 0gally

) s smi A AS g L iy Sl e dum B 3 a5 AEAS di je (l yhaelgas (O d (aie S Jal a8
_éﬁwbﬁ&sﬁ))ﬁ&“;
o yad OS5l S alews (B8 sl 1 IPO



	sample 1
	Investor Relations.pdf



